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Hi everyone:

¥ Here | sit staring
at a blank screen
2 hoping for some
&7\ words of wisdom
to  miraculously
appear on my
|t

S

creen.
ing to happen this month. | seem to

have hi't a wr i
thing | dondt do

summer is upon us and | want to
stress the importance of staying hy-
drated, especially for those of us that
are agents and are out and about in
the heat showing property, or our con-
struction members that are out in the
elements on a daily basis. (I know,
Linda, youodl I t el |
hind a desk and

ther way, be careful.

| wanted to welcome back our dele-
gates from the St. Louis council meet-
ing. Lisamarie and Aubrianna went
and represented our chapter since my
son, Derrick was graduating from High
School on June 10 and the last |
checked, | was not cloned so | chose
to attend his graduation instead of

flying out to St. Louis. Sometimes |
make the right choices! The girls will
have a report for us at the next board
meeting and | dm
the membership at our next luncheon.
If you get a chance and you will not be

doesnot

gi

S u

From the President, Maria Herman

tero

t

on vacation relaxing on a beach some-
where, plan on attending our August
luncheon for the football 101 class. |
am quite certain it will be a blast. This
year seems to be flying by at the

speed of sound an
not as busy as | have been in the past,
I still candt seen

to know everyone in my chapter; and s

that really bothers me. | am very
proud to be this
look forward to seeing everyone at the
monthly luncheons. | hope you are
seeing the changes we have been
making to our chapter and | rely on
you, the members to let me know if
there is something you want changed,
or a speaker you would like us to in-
vite. | welcome your input, because
only with you, our members, can wei
strive to be the best that we can be.
(Oh my, | sound like an ARMY coms-
mer ci al , donot | 2
morning coffee sometime, please give
me a call and we can get together for
a one on one chat.

Sincerely,

Maria Herman
President
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CREWR Las Vegas
2010 Board of Directors

President
Maria Herman, MRH Associates

President Elect
Lisamarie Fitting, Direct Title

Secretary
Michele Seibold, First American
Title Insurance Company

Director of Membership
J.R. Riley, Converse Cqnsultants
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Director of Programs
n Deénigg Grafnger gndchtephiania e
Maﬁaoogyssey Real Estate

Director of Public Relations

@aS®os Pr esi
NV Sﬁat(hDévelopment Corp

d

Treasurer
Suzanne Wells, Wells Fargo Bank

Director of Special Events
Aubrianna Atwell, Resort Proper-
ties of America

Bridgette Richards, New Growth
Real Estate

fimmedpate Past President
Eailt Rozen, Commercial Profes-
sionals

Dirgctdr of Syongonghip a r e
Jodi Bentley
The Bentley Group

Contact Information:
Administrative Office
Tara Harvey
CREWLas Vegas
702-7985156

CREW
Las VEGAS
t o

www.crewlv.org
CREW Network
www.crewnetwork.org
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CREW BOARD MEMBER SPOTLIGHT
Directors of Programs i Stephanie Mazza and Denise Grainger

4EEO 1110E8O0
on two CREW Board Mem-
bers, Stephanie Mazza
and Denise Granger who
are the Directors of Pro-
grams.

Stephanie and Denise have
both been a member of
CREW for 3 years and this
is their first year as board
members.  They cechair
the Director of Programs
position. This position is
responsible for scheduling

nGo

pr of i
- Denise

t o
crewnetwork.org website
to set up your persona

the speakers and topics for
L r1]h§ monthly luncheons.

| The board position has pro-
vided them with an oppor-
tunity to be a part of help-
ing CREW continue to grow
and succeed in this historic

e|.

economic climate. It has
been so positive in many
ways but the most personal
impact to them has been
making them face any fears
of public speaking.

CREW has assisted them

nCome

card.

- Stephanie

t o
luncheons & come at
11:30 so that you hay,
time to network. Always
sit with different peopl
and bring your busines

with meeting nhaiy epeople
in the industry through the
CREW events and they have
done business with a few
members. They always
check the CREW members
list first for any new ser-
vices.

Their suggestion to CREW
members for the 2010 is to
attend all of the luncheons
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and make sure you come at
11:30am so that you have
time to network. Always sit

with different people and
bring your business cards.
Go to the crewnetwork.org
website to set up your per-
sonal profile.

Stephanie and Denise both
work at Odyssey Real Estate.
Their company invests in real
estate, nonperforming loans,
and distressed assets that
will provide an attractive
return for our investors.
SOAPEAT EAGO Al
estate background started in
commercial property man-
agement 13 years ago in Dal-
las, TX. She moved to At-
lanta, GA where she began
working as an accountant for
a multi-family  developer.
When she moved to Las Ve-
gas, she worked for Centra
Properties as a staff account-
ant and has worked for Odys-
sey Real Estate Capital in
Asset Management and Ac-
quisitions since it was
founded in 2007.

Denise has 30 years experi-
ence in commercial real es-
tate development and prop-
erty management. Her hus-
band was in the Air Force
and when they received or-
ders to go to Nellis AFB, De-
nise was not very happy to
leave California but she has
found that Las Vegas has
been the most rewarding
career experiences for her.
Now that things are a bit
more challenging She still
believes that we will have

many more rewards in the
future.

Stephanie has livedin Las
Vegas for 9 years and De-
nise for 15 years.
3OAPEAT EAGO
is Pink. Why? Because she
is very girlie.

$ATECA8 O EAOI
Green. Why? It reminds her
of home.

i T AOAEAT OAAI
Thanks to Stephanie and
Denise for the great speak-
ers and topics that CREW
has had this year!

Stephanie and Denise can
be reached at:

Stephanie Mazza
smazza@odysseyrecap.com
d: (702) 644-7490

Denise Grainger

dgrainger@odysseyrecap.com
d: (702) 644-5910
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CREW Network Deal Room FAQ:

Who can use this site?
The site is open to the public however to post properties you must be a member of CREW Network.

How do | search for deals and property postings?
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Here is where —_—
it all begins.
The CREW Network Deal Room is the
exclusive deal database for CREW Network
members onlyl Search members’ current
property listings and post your own to

Network® reach more than 8,000 professionals

roo m across North America.

a members only benefit search & see deals P

create a new deal
q

equires Login)

| e

Click on the new search from any screen and create the parameters of your search.

Why do | need to login?
You need to login if you want to post a deal. Only members of CREW Network are allowed to log in.

Why can't | see checkboxes in the property deals display for the watch list?
You will need to login with your last name and password.

What is the watch list?
The watch list provides a way for CREW Network members to quickly look at active deals they are interested in.

Why is my deal no longer displaying?
A deal cannot be older than 120 days without updating its features or attributes. To make the deal display again you will

need to make a change to the property by using the edit listing option in the menu to enhance the listing. Don't forget to un-

check the listing expired checkbox at the bottom of the form.

listing form for your particular deal.

How do | delete my deal?
Deals cannot be deleted however you can remove it from displaying by clicking the expired listing checkbox on the edit

CREW NMETWORK DEAL ROOM

e S€arch & See Dea

by 1
S

S NETWORK®

room Find your next deal here. §¢

& mambers anly beanafit

CREW Network | | add a property | editlisting | watch list FAQ | logout
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O HAVES AND WANT

Robin Civish of Prudential CRES has:

Sahara Red Rock OR®55 Red RodK his office building has been well maintainec
located just off E. Sahara and east of Jones. Spaces available 7,530sf (ideal cal
2,600sf, 4,224sf. Landlord is very motivated. Lease rates starting at $.99psf Mo
2630 WindmilRetail Pad Building 9,960sf foot stand alone building located with f
Windmill, near Pecos. Landlord is offering space at $.99psf with NNN charges of
Former Hollywood Video location.

Flamingo Pla@d640 E. FlamingodIhis retail shopping center is located just west ui buui-

der Hwy and has great visibility on the north side of Flamingo Road. Landlord is offering a very generous first yea

Space available from 1250sf

RENAISSANCH-HIablished neighborhood shopping center on the NW corner of Flamingo & ®d88sf 1200sf
Avail able. Join Food 4 Less, Qui znods, Zababs,
with Flamingo frontage.

NEW LOWER RA¥E8!per square foot!! 620sf to 1,240 Ready for Immediatd R2&vE. Warm Springs next dog
to Chrisds Pl ace. Located in an established res

Hol |

r
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1,260sf to 4,840sf of retail/office/medical space for lease.10909 S. Eastern, corner of Sunridge Heights in Henders

$1.00 psf special for the first year of a five year Lease.

Village of Centennial Sphfgscres of suburban migaconsisting of restaurants, retail shops and office space
the end of Main Street, there is a community park which serves as a gathering place for local residents and
Conveniently located close to the US95 @idtt@fflering unique architectural themes, giving this a true village
phere www.centennialsprings.com

CONTAobin Civish, CCIM , Vice President @ Prudential CommerciaBB33600 702

Would you like your property listed here for FREE?

Current CREW members may list their property in the monthly FLASH news-
letter on a first come, first serve basis and space permitting.

Please email your listing to Diana Storo at dstoro@nsdc
day of each month to be listed in the next newsletter.
Submissions are only valid for the current month newsletter for which they are
received. Listings need to be submitted on a monthly basis to be included in
the foll owing mont hds newsl etter.

-loans.com by the 25th

Hurry and send your listing today!

. At
the ter
atmos
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O HAVES AND WAN’

S.W. Industrial spacefor lease 4000 sf to 9850 sf,
21 ft clear ht, 3 phase, grade doors, up to 2100 sf

of office available.
Flex terms- from $.55 psf. near

215/Rainbow.

|A LA CARTE|

Reat Estare Services, Inc.

Contact: Marsha Slotten

CCIM, MBA, Broker,

A la Carte Real Estate Services, Inc.
Cell: 702-301-8444

| have a beautiful center, in North Las
Vegas at Lake Mead and Simmons.
Please let me know if you have any cli-
ents that are looking for lease spaceMy

Landlord is willing to work with youWe would really
| like to see any neighborhood community use that is acceptabje
for North Las Vegas.Suites start at 1,400 sq. ft. Lease rates start at

$1.15 per sq. ft. NNN

Vanilla and gray shell suites available, 4,000 sqg. ft. tav-
ern building available at $2.00 per sq. ft. NNN $30.00
per sq. ft. tenant improvement allowance.

F
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Maria R. Herman, Broker, MRH Associates
Call 702514-0033 or 702-334-7280 (cell)

TN =
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SummerAdve

Summer is a
\')/,J prime season for
¢ increasing  your
-C sales. Yes, sum-

A;J/zzl mer time is here

in Las Vegas and

along with the
higher temperatures comes some
opportunities to showcase your
business. So, are you ready to get
busy? Great! Here are some sum-
mer advertising tips and strategies
to keep your telephone ringing off
the wall all summer long!

A 2

Creative Summer Promotions

Las Vegas has some great attrac-
tions! Offer coupons to the Springs
Preserve, concerts in the park,
shows, special attractions and any
other place that people love to go
to in the summer. This is a great
summer marketing idea for your
clientele and vendors that you
work with through the year. Try
combining a bottle of sunscreen
with a beach towel and a water
bottle to give as a summer gift.

Promote an Ice Cream Social
One summer advertising tip you
could use for your business is an
ice cream social. Plan an open
house event that invites your cur-
rent clients and vendors to enjoy a
free ice cream cone and to come
to your business. Invite
live musicians to play.
This is a great way to
introduce your business
to new clients and get
people together in a
fun and social environ-
ment.

Send out Newsletters

Through your contact gathering ef-
forts, you should have a sizeable list
of current clients and interested po-
tential clients on
your email or mail-
ing list. Use your
monthly or quar-
terly newsletter to
announce  your
summer marketing
plans. Give some summer tips and
ideas that your clients can use or
benefit from such as tips on how to
stay hydrated in the hot weather.

Form a Joint Venture

Summer is a great time to join

forces with another small business
owner and form a joint venture. A
joint venture can be a simple com-
bined summer marketing strategy

between you and another business.
For example, combine a photogra-
phy services business with a prop-
erty that is vacant and can be set up
for props and take summer time

pictures (beach scenes, professional
office scenes, Hawaiian scenes).
Think of other creative ways you can
combine products, resources, and
ideas to financially benefit both you

and the other business owner.

Announce on Social Media

If you have been steadfast in your
social media marketing efforts, you
should have a good following to
whom you can make your summer
marketing announcements. Use
Twitter to make short announce-
ments. Provide links to your website
or a landing page announcing an
event. Facebook is a great place to

Arategies

announce to all your fans about
summer events. Encourage your
fans and followers to spread the
news.

Get Free Promotion from Good
Deeds

Your summer promotion strategy
might be doing something for
charity or nonprofit. Offer to do-
nate summer+elated goods or
services to a nonprofit organiza-
tion, like Boys & Girls Clubs of
America. Be sure to announce
your efforts through a press re-
lease and try to stimulate your
local press to cover your contribu-
tion or fund-raising event.

Partake in
and Festivals
Consider setting up a booth at one
of the summer fairs and festivals,
marketing it as
a otrun
where there is a
wide audience
base that can
see your proper-
ties.

Start your summer promotion
strategy now and take advan-
tage of the season. Have a great
summer!

OTrunk

www.morebusiness.com Copyright (C) 2009 by

Khera Communications, Inc., Publish
http:Mww.morebusiness.cumimeadvertising
tipspartl

ers

This article has been adapted to be applicable for

CREW members.
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CREW Spensersiip Oppertunities A\W@uﬂ@[bﬂ

+ Gain networking opportunities with top industry professionals
+ Broaden recognition for your company dwhile generating

goodwill

+ Reinforce your company image and create loyalty

Call Jodi Bentley today at 855 -0440!

A great Advertising tool for your business is to
hold a CREW mixer!

5

How about an ice cream social?
Interested in holding a mixer?

CALL LISAMARIE FITTING AT 25211
TODAY TO PLAN YOUR SUMMER TIME EVENT!







